
We communicate
culture.

®



You’ve got a story to 
tell and we’d like to 
help you tell it. 
At Jonarc, we love to communicate 
culture. From the biggest West End 
shows, to that new burger place on 
the corner, culture is all around us 
and it’s our job to make sure your 
story has its time in the spotlight.

Through distinctive design, 
branding and creative services, 
we’ve helped to communicate the 
messages of countless businesses, 
productions, products and cultural 
endeavours.

Not ones to be left thinking inside 
the box, we’ll find the right way to 
communicate your brand’s story. 
From showstopping graphic 
design, to scene stealing branding, 
super slick websites and digital, to 
attention grabbing PR, media and 
marketing services, we’ve got it 
covered.



Northern Pride

Branding
Strategy
Web
Print
Event Branding
Merchandise

Our Role

Rebranding the largest free pride 
festival in the UK has been a mammoth 
task but equally as rewarding as it 
was challenging. ‘Alex’ the non-binary 
icon for Northern Pride has proven to 
be immensely popular and infinitely 
adaptable to reflect the full LGBT+ 
spectrum. 

Inspired by the open embrace of The 
Angel of the North, items bearing Alex 
now feature as part of the Angel’s 
artist Sir Antony Gormley’s gallery 
archives. When a young member 
of the community said Alex and the 
new branding made them feel more 
included, welcome and represented, we 
may have ugly cried. A lot. 

Ste Dunn
Chair of Northern Pride

“We’ve been 
overwhelmed by the 
love we’ve received 
for our new branding. 
Jonarc have truly 
produced something 
very special for us and 
they continue to work 
tirelessly to support 
our busy calendar of 
events with amazing, 
distinctive design,”



Photo: Harkness Photography



Live at the Cathedral

Branding
Press and PR
Web
Print
Event Branding
Merchandise
Digital

Our Role

For the first time in its centuries long 
history,the UNESCO World Heritage site 
Durham Cathedral will become host 
to a stunning musical theatre concert 
featuring Britain’s Got Talent Winners 
Collabro. 

Our marketing design and press and PR 
helped the show sell all of its VIP tickets 
out in less than 48 hours. Best get 
praying if you want to bag a ticket. 

Neil Purvis-Riddell
Producer

“Jonarc have been 
everything we could 
have hoped for and 
more! Having seen 
their creative work all 
over the North East, 
we couldn’t think of 
anyone better to help 
launch these new 
concerts,”



Korp Talent

Branding
Strategy
Web
Print

Our Role

As a wise man once said, It’s not money 
that makes the world go round, its nerds.

Anglo-Swedish tech nerd recruitment 
start-up Korp Talent needed a brand 
that reflects its cool Scandinavian links 
and one that stands out in a competitive 
recruitment market. Our pared back take 
on the unmistakable Swedish flag has 
us suddenly craving a trip to get some 
meatballs and flat-pack furniture. 

Robert Banerjee
Director

“Jonarc provided a 
consultative approach 
in many areas which 
we feel has added 
value we might not 
have got through 
any other agency.  
They’ve gone above 
and beyond helping us 
with our brand. With 
us all the way from 
our initial sit down 
to completing our 
website,”



Plays in the Parks

Branding
Strategy
Print
Press and PR
Social Media
Event 
Management

Our Role

A quick walk in the park will never be 
the same again wherever Theatre Space 
North East are concerned. 

Following their year hiatus, the team are 
back transforming Sunderland’s parks 
and open spaces into 3 epic stages and 
we’ve been along for the whole ride, 
providing posters, social media and 
even event management for this much 
loved annual event. 

We especially enjoyed scaring the life 
out of local chavs during the sword filled 
launch we organised in Mowbray Park.

Corinne Kilvington
Artistic Director

“We use Jonarc for 
everything from 
marketing design and 
print to social media 
and press. They are 
endlessly creative, 
work tirelessly to sell 
out our productions  
and give great value 
for money,”





Bespoke Merchant 
Solutions

Branding
Strategy
Print
Social Media

Our Role

It’s a sure fire way to ruin a night after 
walloping down a Nandos -  a dodgy 
card machine.

The team at BMS needed a bold but 
professional identity to take to their 
hospitality clients to win them over with 
their range of merchant solutions and 
non-dodgy card machines. 

Alex Docx
Operations Director

“Jonarc are fast, 
precise and can 
come up with great 
designs even when 
the client isn’t the best 
at describing what 
they need. They have 
been instrumental in 
growing our business 
and brand,”



Seaton Delaval Arts 
Centre

Branding
Strategy
Print
Digital
Wayfinding

Our Role

A thriving arts centre by the seaside 
needs a brand that really makes it shine. 

Our scheme for Seaton Delaval Arts 
Centre, a vital hub for the community 
takes its inspiration from the dramatic 
waves of the North Sea whilst 
referencing the classic symbol of 
theatre, the comedy and tragedy masks. 
Clever eh?

We helped to transform the tired looking 
exterior with eye-catching signage and 
hoardings, to create a distinctive new 
look for this successful little venue. 



Ambassador Theatre 
Group

Print Design
Wayfinding

Our Role

Improving on the beauty of one of the 
country’s most stunning theatres is a 
tough ask, but we rose to the challenge. 

The North’s largest receiving house, 
The Sunderland Empire is now home 
to a suite of eye catching point of 
sale signage, respectful but impactful 
way-finding and safety critical signage 
and bespoke menus and promotional 
material for some of the biggest shows 
touring the UK. We harmonized the 
full customer journey across all touch 
points, from box office through to stage 
door. 



Reece Sibbald 
Productions

Print Design
Digital Design
Event 
Merchandise

Our Role

There aren’t any boos and hisses for our 
work that’s for sure. We love getting lost 
in fairytale land helping producer Reece 
Sibbald to promote his hugely popular 
family shows.

Our magical designs have cemented 
these shows as popular fixtures in the 
North’s family entertainment calendar. 
Look out for our posters, they might 
even be... behind you! 

Reece Sibbald
Producer

“For a producer, good 
marketing is essential. 
Jonarc’s attention to 
detail is first rate and 
the work is top-class. 
Knowledgeable, skilful 
and outstanding in 
their field, Jonarc are 
a key part of the RSP 
team.”



The Review Show 
Podcast

Audio and Video 
Production
Branding
Print Design
Website
Social Media

Our Role

If you’re a millennial, chances are you’ve 
got your own podcast. Therefore, we 
needed to create something distinctive 
for our first audio production. It needs to 
stand out from the crowd.

The Review Show has exceeded all 
expectations, taken on a sizeable 
audience in its first season and is 
winning over podcast aficionados 
with its quirky ‘we’ll review anything’ 
concept. The gang even reviewed 
naked cleaning services in episode 
one. When we say anything, we mean 
anything.

podcasts@jonarc.com

Enquire about our 
Studio in a Box service 
and launch your own 
podcast with our soon 
to launch network- 
One Two Studios. 

onetwo
studios

onetwo
studios



Student Radio 
Association

Audio and Video 
Production
Event Branding
Print Design
Digital Design
Social Media

Our Role

Our hugely successful rebrand of the 
UK’s leading student media body 
is almost 3 years old now and our 
relationship with the organisation, 
responsible for launching Radio 1’s 
Greg James’ career, keeps going from 
strength to strength.

Working with key industry stakeholders 
from the BBC, Global and the wider 
commercial sector, we’ve gone from 
designing bespoke acrylic trophies 
shaped around the distinctive SRA Play 
Icon to glossy brochures and stage and 
branding to adorn London’s O2. We’re 
helping this bunch of radio nerds press 
play on the future of the radio industry.

Naomi Oiku
Chief Executive 

“Jonarc are a credit 
to the SRA, the design 
output is always so 
varied and creative 
yet bang on brand. 
Endlessly reliable 
and able to work 
to incredibly tight 
deadlines, Jonarc’s 
work has always been 
really well received by 
students and major 
industry professionals 
alike. ”



“Culture is the name 
for what people 
are interested in, 
their thoughts, their 
models, the books 
they read and the 
speeches they hear,” 

Walter Lippmann.

www.jonarc.com
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Every story needs a great beginning, 
is this yours?

hello@jonarc.com


